
Course description 

DESIGNING AND EVALUATING DIGITAL CREATIVE TECHNOLOGY IN EXHIBITION 

This course explores the issues and understanding involved in the use of digital interactive 

technology in the exhibition in public environments. The course incorporates the knowledge and 

practice from 20 years of research. The participants will be introduced to the ‘use qualities method’ 

from interaction design to evaluate visitors’ direct experience of content, interaction modes, 

interface and meaning-making, as well as methodological triangulation, using methods from visitor 

study and human–computer and interaction design. 

 

After completing the course, participants are expected to have achieved the following knowledge 

and skills: 

• Understand the basics of experience design of digital media interface for exhibition 

• Typology of digital media, user interface and interpretive content 

• Design, implement and evaluate user engagement and experience 

• Understand the basics of experience design in exhibitions as a methodology for the 

conceptual exploration of digital media 

• Explore the experiential use of digital media 

• Explore the interpretive use of digital media 

• Evaluation of visitors ́ direct experience of interactive exhibition 

• Be able to use the methods and tools for the evaluation of digital media interface and the 

expected impact of the interpretive content 

Target group; practitioners and students 

Teaching methods; lecture, workshop, study visit, cooperative groups 

 


